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By Jess Paniszczyn
Dallas / Fort Worth residents woke up Friday 

morning to temperatures in the 20s, ice on the roads 
and snow on ground. Anyone hoping for Christmas 
weather in Texas received their present. Literally 
just a couple of days before, on Wednesday, the high 
temperature for the day was 80 degrees. 

Winter Storm Cleon closed schools and business-
es throughout the Metroplex, causing municipalities 
to postpone and even cancel beloved holiday parades 
and traditions. For the men and women dedicated to 
the functioning of the DFW International Airport, 
the storm brought a bevy of challenges.

Employees from front-line ticket agents to res-
taurant chefs to maintenance engineers risked life, 
limb and bumpers over ice covered roads to travel to 
work. Once there they often discovered that some 
of their fellow employees given extenuating circum-
stances had not been able to make the journey. Those 
who arrived then worked extended shifts to ensure 
their customers were taken care of. Some even ven-
tured into work on their days off to help with the 
overload. 

With over 1,000 passenger flights canceled from 
Dec. 6-9, there was a lot of overload to be dealt with. 
More than 3,000 passengers stayed in the terminals 
overnight on Sat. night. That number dropped dra-
matically to 650 on Sun. night. During the winter 
weather, items such as cots and blankets were dis-
tributed to passengers as needed throughout the 
evenings, and toiletry kits, diapers and formula were 
available for the asking. Refreshment stations were 
set up for passengers, with free coffee, water and 
snacks. The Airport also deployed entertainers, co-
medians, jugglers, balloon artists and face painters 
into the terminals to help passengers pass the time. 

After standing in an extended line at an Ameri-
can Airlines ticket counter in Terminal C, Alissa and 
Frank Garcia prepared to leave DFW Airport disap-
pointed but still hoping to visit family in Reno, Nev.

“We found out Saturday night that our flight was 
cancelled,” Alissa said. “We tried on the phones for 
hours. I sat on hold for about an hour and a half, and 
then they said they would call me back in two hours. 

Please see WEATHER on Page 8

By Jess Paniszczyn
A frightful noise was heard throughout the airline industry 

Monday morning as hundreds of American Airlines employees 
surrounding Doug Parker, CEO of the new American, finally 
celebrated the merger of American Airlines and US Airways. 
The man at the helm, Parker, remotely rang the opening bell 
for NASDAQ from the American Airlines Headquarters in 
Fort Worth while those who had braved hazardous roadways 
to be present during this momentous occasion rang silver bells 
marked with the new American logo and cheered. The morn-
ing’s deafening event signaled the official close of the merger 
and the end of American Airlines’ restructuring.

Boasting a global network of nearly 6,700 daily flights to 
more than 330 destinations in more than 50 countries, the new 

American has the scale, breadth and capabilities to compete 
more effectively and profitably in the global marketplace. 

“Our people, our customers and the communities we serve 
around the world have been anticipating the arrival of the new 
American,” said Parker. “We are taking the best of both US Air-
ways and American Airlines to create a formidable competitor, 
better positioned to deliver for all of our stakeholders. We look 
forward to integrating our companies quickly and efficiently so 
the significant benefits of the merger can be realized.”

Although American and US Airways have merged, the pro-
cess to achieve a Single Operating Certificate is expected to 
take approximately 18 to 24 months. In the meantime, custom-
ers should continue to do business with the airline from which 

Christmas comes early 
for American, US Airways

Ringing in a new era for the industry, Doug Parker, CEO of the new American, leads the celebration shortly after he remotely rang the opening bell for 
NASDAQ from the American Airlines Headquarters in Fort Worth. The event heralds the official merger of American and US Airways. / Photo courtesy of NASDAQ 

Please see MERGER on Page 6

Airport rises 
to challenge
of winter
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By Elaine Paniszczyn
Just in time for holidays, a coffee-table 

type book called Images of Aviation: DFW 
International Airport has come out. The book 
was written by Bruce Bleakley, Director of 
Frontiers of Flight Museum in Dallas. 

“The publisher (Arcadia Publishing of 
South Carolina) and I wanted the book to be 
out prior to the anniversary of the beginning 
of flight operations at DFW, and the 40th 
anniversary is about Jan. 13 next year,” Bleak-
ley said. “To tell the whole story of Dallas/
Fort Worth International Airport would take 
a much larger book. This is not intended to be 
a definitive look at the entire scope of the his-
tory and operations of the airport. Part of my 
process was to take this very large story and 
condense it down to the parts that I think 
will be of most interest to people.

“(The book covers the airport’s) history 
to what is happing there currently without 
going into a lot of detail about other aspects 
of it as you might if you were doing the de-
finitive book about everything and anything 
happening or that did happen at the airport.”

Bleakley said David Magaña, Senior 
Manager of Public Affairs at DFW Airport, 
helped him quite a bit and provided some of 
the images in the book. 

“I was also able to interview Phil Ritter, 
Executive Vice President of DFW Airport, 
and David Cush who is the President and 
CEO of Virgin America,” Bleakley said. “I 
thought the story of Virgin America was the 
classic example of the value of DFW Airport 
to this region. 

“One of the points I make in the book is 
that the airport has been a terrific economic 
engine for the Metroplex, and Virgin Amer-
ica is a great example of that. Their business 
model is to appeal to corporate flying custom-

ers. They wanted to come to DFW because 
the Metroplex is the fourth largest market in 
the nation as far as the amount of business 
done here. The reason it’s the fourth largest 
market in the nation is due to the airport. 

“The majority of the Fortune 500 compa-
nies have moved to the Metroplex in the last 
30 years or so and said that they’ve done so 
because of the airport and what it offers,” he 
said.

The book concentrates on three areas: the 
history leading up to the formation of the air-
port (early 1900s to 1965), the building of the 
airport and its early history, and the progress 
of flight into the 21st Century.

“You can’t tell the story of the airport 
without going into the story of how it came 
to be in the first place, because that’s a fasci-
nating story with a lot of interesting charac-
ters,” Bleakley said. 

“The first time anybody mentioned the 
idea of a common airport for both Dallas and 
Fort Worth was in the late 1920s, but it took 
45 years later for the airport to open. Most 

of that was the competition between Dallas 
and Fort Worth for the largest share of air 
commerce. That competition for transporta-
tion commerce goes back to the last quarter 
of the 19th century when railroads were be-
ing established in this area, and both Dallas 
and Fort Worth were competing to be the 
railhead of the region. Fort Worth won that 
one with the Fort Worth stockyards being 
the junction to Kansas City and (beyond).”

There was a great deal of controversy in 
the early planning years of the airport.

“There was tremendous competition be-
tween Dallas and Fort Worth for air com-
merce and the competition as to whose air-
port, Dallas or Fort Worth’s, would be the 
regional airport for the airlines,” Bleakley 
said. “As aviation technology improved, it be-
came less feasible for airlines to fly short dis-

tances. Both cities realized that airlines would 
prefer to make one stop as they flew across 
the country instead of stopping at Dallas and 
then Fort Worth. 

“Both cities lobbied the Federal Govern-
ment heavily to have their airport desig-
nated as the regional airport for the Dallas/
Fort Worth area. It took a long way around 
to get there, but the Federal Government fi-
nally came out with a ruling that said the cit-
ies would have to decide. So, instead of there 
being a competition between Love Field in 
Dallas and Greater Southwest International 
in Fort Worth, they knew they had to start 
with a clean sheet of paper. 

“Thankfully the planners that originally 
laid out the airport decided to purchase 
18,000 acres of land, so the airport has tre-

New book about DFW Airport 
hits bookstores in time for holidays

In front of an 
aerial photo of 
DFW Airport, 
author Bruce 
Bleakley 
looks at his 
latest book, 
Images of 
Aviation: DFW 
International 
Airport. 
Bleakley will 
be at Frontiers 
of Flight 
Museum 1-5 
p.m., Sun., 
Dec. 15 to sign 
copies of his 
book. 

/ Photo courtesy 
of Frontiers of Flight 
Museum

Please see BlEAklEy on Page 4
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n Theft, Nov. 15, 5:15 p.m.
A traveler said that about 3:35 p.m. he returned his rental car and that 

shortly after dropping the vehicle off, he realized he left his iPad inside the 
vehicle. He went back to the rental counter and told the staff and then went 
over to the company’s maintenance facility to retrieve his iPad. He was not al-
lowed to check the vehicle for the missing iPad because of insurance liability. 
At this point, he became upset with the company for not helping him locate 
his property and went back to the counter to speak with a supervisor who 
went back with him to the maintenance facility to retrieve the stolen iPad. 

While there, the victim used an app on his iPhone which located the 
iPad in the rental company’s employee parking lot. The supervisor called 
DFW police to prevent further escalation in case the iPad was discovered in 
an employee vehicle. The supervisor asked all employees who parked inside 
the lot to return to their vehicles so she and her staff could look in the vehicle 
for the stolen iPad. While she and her staff were interviewing and looking 
in vehicles for the stolen iPad, the victim said that the "find my device" app 
showed the device was leaving the parking lot. The victim said he wanted to 
file a police report for theft. While gathering information on-scene, the vic-
tim said the iPad pinged at a residence in Euless. He abruptly left the airport 
and decided to see if he could retrieve it with the help of Euless Police.

At 6:55 p.m., the victim called back to say he had tracked the iPad 
down to a residence in Euless. While waiting for Euless police, he observed 
a man exit the residence and get into a vehicle. He followed the vehicle from 
Euless back to the airport where it pulled back into the employee lot where 
he had previously spoken to rental car employees about his missing iPad. He 
took a picture of the license plate of the vehicle and provided it to officers. 
Without incident, he asked the driver of the vehicle for his name and where 
he worked and the driver complied. The suspect went to the back parking 
lot where returned vehicles are stored. A short time later, he returned to his 
vehicle and left the area. The victim did not follow him, because when he 
pinged his iPad, it showed to be still in the parking lot. The stolen iPadwas 
found under the seat of another rental car in the lot. 
n Assault, Nov. 24, 10:36 a.m.

A limousine company driver came to DPS Station 1 to report an assault 
which happened a week ago. He said he was ending his shift and was about 
to check out of service when he was assaulted by a co-worker. When asked 
why he waited seven days to report the assault, he said he had been fired 
over the incident and needed time to figure out what to do. 

He said at Entry 15 he noticed another company employee loading 
passengers and assisted her. He said the passengers went inside as the driver 
began to complete the paperwork. Another employee walked up and asked 
her what had gone wrong with the movement. The reporting party said he 
intervened and told the male employee, "That's the way things are at (this 
company)." Then, the victim said the man began to berate him verbally and 
grabbed his left wrist. The victim said he threw up his arms and told the man 
to leave him alone, but the man continued to confront him and grabbed his 
arm a second time while telling him to come into the stairwell and have it 
out. He said he again threw up his arms and told the other man to leave him 
alone. The victim said he got onto the elevator, clocked out, and the man fol-
lowed him into the parking garage. The victim got into his vehicle, started it, 
and noticed the man standing behind it with his arms on the back. The victim 
said he backed up without incident and left the airport. He said because the 
other man aggressively grabbed him, he wanted to file assault charges. The 
victim said he was not injured in the incident. 
n Theft, Nov. 25, 6:05 p.m.

A man said he left his wallet at a Terminal D checkpoint. When he re-
turned to look for it, the wallet had not been turned in. The MCR was able 
to locate the victim as he came through the checkpoint about 5:35 p.m. It 
showed the victim gathering his belongings and walking away about 5:37 
p.m. During this same time frame, MCR operators also observed a white 
female (Suspect #1) pick up a brown wallet and hand it to a white male 
(Suspect #2) standing at the checkpoint. Both suspects walked away from 
the checkpoint going in different directions. Based on this information on 
the scene, the wallet appears to have been stolen by the two suspects at 
the checkpoint.  

n Firearms Discovered This Week – Of the 34 firearms, 30 were loaded and 
six had rounds chambered. 
n Inert Ordnance and Grenades etc. - Two inert grenades were discovered 
this week at Austin (AUS), and Detroit (DTW.)
n Stun Guns – Six stun guns were discovered this week in carry-on bags around the 
nation. Two were discovered at Houston Intercontinental (IAH), and the remainder were 
found at Baltimore (BWI), Memphis (MEM), Oakland (OAK), and San Jose (SJC).
n Artfully Concealed Prohibited Items – A stun gun disguised to look like 
a cell phone was discovered at Houston Intercontinental (IAH).
n Airsoft Guns – Airsoft guns were discovered in carry-on bags this week at New-
ark (EWR), and Detroit (DTW). 

Qatar Airways announced Dec. 4 
new daily international service from 
Dallas/Fort Worth (DFW) Interna-
tional Airport to Doha, Qatar, starting 
on July 1, 2014. The Dallas/Fort Worth 
route will be operated with the airline's 
flagship Boeing 777-200LR aircraft, 
which features a two-class design with 
Business and Economy class seats.

"The arrival of Qatar Airways at 
DFW next year marks more tremen-
dous news for our region and for our 
Airport, as we welcome another highly 
regarded international carrier to DFW," 
said Sean Donohue, chief executive of-
ficer at DFW Airport. "The new service 
from Qatar Airways will create more 
opportunities for business and leisure 
travel into the Middle East, and it posi-
tions DFW Airport for more interna-
tional passenger growth."

With this announcement, Dallas/

Fort Worth International Airport now 
serves a total of 205 destinations, with 
Doha becoming DFW's 57th inter-
national destination. The addition of 
Qatar Airways further extends DFW's 
record expansion of air service, in which 
the Airport has added 22 new interna-
tional destinations and nine new airline 
partners in the past three years.

Qatar Airways offers travelers con-
nections from Doha to more than 100 
destinations across the Middle East, In-
dia, Africa and Asia. The DFW service 
is part of Qatar's expansion of service 
into the United States, where it current-
ly serves four destinations. DFW will be 
Qatar's seventh U.S. destination.

"Qatar Airways is the newest one-
world alliance member and we welcome 
them to DFW," said Luis Perez, vice 
president for air service development 
at DFW Airport. "This announcement 

demonstrates the strength of the Dallas/
Fort Worth region in attracting major 
international carriers, and fills a growing 
need of the local business community to 
travel to the Middle East,India, Africa 
and Asia."

Qatar Airways officially joined the 
oneworld Alliance in October of this 
year. DFW Airport is the world's larg-
est oneworld Alliance hub airport be-
cause it is home to American Airlines, 
a founding partner of oneworld. Pas-
sengers traveling on Qatar Airways can 
enjoy oneworld frequent flier benefits 
including mileage redemption, seam-
less ticketing with baggage checked in 
all the way through to final destination.

Qatar Airways' Business Class prod-
uct was ranked the "World's Best Busi-
ness Class" at the Skytrax World Air-
line Awards this year in Paris.

SOURCE DFW International Airport

DFW-Doha service beginning in 2014 on Qatar Airways

Double Bladed 
Knife (SLC) 
& Folding 
Throwing Star 
(BWI)
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mendous ability to expand its physical facility,” Bleakley said. 
“Also, we’re located right here in the South Central United 
States where the airspace is not crowded like it is on the East 
Coast, the West Coast, and the Southeast United States. That 
gives us a lot of ability to handle a greater amount of air traffic.”

The Wright Amendment is a significant part of the story.
“The purpose of the Wright Amendment was to protect the 

financial investments in DFW,” Bleakley said. “It will be inter-
esting to see now, as the Wright Amendment becomes history 
next year, what the impact of the repeal of the amendment will 
be. The initial idea of the Wright Amendment was to protect 
both cities’ and the airlines’ investments in DFW International 
Airport by insuring that the vast majority of airline traffic for 
the region operated from DFW.”

The book includes historical photos.
“Almost a fourth of the photos in this book have never been 

published before,” Bleakley said. “A few I took myself, but most 
of them came from the archives of Frontiers of Flight Museum, 
the History of Aviation collection from the University of Dal-
las, and from the CR Smith American Airlines Museum.”

Bleakly said he is pleased with the way the book turned out.
“My only regret is the American Airlines merger was not 

complete before we had to go to press. The reason that story is 
important to the book is that when that merger is completed, 
DFW will be home to the world’s largest airline. DFW has the 
capability to accommodate the world’s largest airline because 
DFW probably has more capacity and potential that any other 
airport in the world. 

“I had told the story in the last couple of pages about the US 
Airways/American Airlines merger and then two or three days 
before I had to send in the final galley proof, the Department 
of Justice announced they were going to file a lawsuit to prevent 
the merger,” Bleakley said. “I had to write the last paragraphs in 
the book to reflect what will happen if the merger is approved. 
Now for the second printing, I can go back and change it to 
read, as the merger is approved, American Airlines now be-
comes the world’s largest airline based at DFW International 
Airport.”

Bleakly is working on another book with two other authors 
on the history of Love Field. They expect it to be published in 
time to celebrate the completion of the Love Field modern-
ization program which coincides with the end of the Wright 
Amendment on October 13, 2014. 

“As part of the overall Love Field modernization program, 
the new terminal building and improvements of the runways, 
taxiways, and operations, the City commissioned this book to 
be written,” Bleakley said. “My part is the first 90 years of the 
history of Love Field.”

The first book Bleakley wrote for Arcadia was Dallas Avia-
tion, which included one chapter about DFW International 
Airport.

“My editor said DFW Airport is a big enough story to war-
rant its own book,” Bleakley said. “And, of course it is, so that’s 
how we decided on the second book.”

The book came out in October and will go into its second 
printing after the first of the year. It is available at Frontiers of 
Flight Museum, Costco, Barnes & Noble, and some Walgreen’s 
stores. Bleakley will be at the museum from 1-5 p.m. at their 
Christmas at Kitty Hawk event on Sun., Dec. 15 to sign copies 
of his book. 

BlEAklEy 
Continued from Page 2
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ATLANTA—Elton Lee Flenaugh and 
Deje D. Silas were convicted of federal credit 
card fraud and identity theft charges on Dec. 
4.

“This case highlights the need for aggres-
sive federal investigation and prosecution of 
credit card fraud and identity theft crimes,” 
said United States Attorney Sally Quillian 
Yates. “We commend the U.S. Secret Service 
for synchronizing local law enforcement ac-
tivities in multiple cities to bring this brazen, 
multi-state scheme to a halt and these defen-
dants to justice.”

“The defendants’ criminal actions reflect 
how advancements in digital technology can 
alternatively have a negative effect on our 
communities. The Secret Service will con-
tinue to collaborate with its law enforcement 
partners and the public and private sectors 
to actively investigate and arrest those that 
commit crimes that prey on unsuspecting 
victims,” said Reginald G. Moore, Special 
Agent in Charge of the United States Secret 
Service, Atlanta Field Office.

According to United States Attorney 
Yates, the charges, and other information 
presented in court, Flenaugh and Silas had 
a romantic relationship dating back sev-
eral years. On Feb. 9, 2013, Flenaugh and 
Silas were scheduled to fly from Atlanta to 
Los Angeles. During the pre-flight security 
screening process, alert TSA security officers 
noticed a suspicious package in Flenaugh’s 
carry-on bag and, upon further inspection, 
found nearly 100 fraudulent credit cards se-
creted inside a double-sealed manila enve-
lope, which had been hidden inside an empty, 
foil-lined Lay’s potato chip bag. Thirty-three 
of the cards were embossed in Silas’ name, 
28 were embossed in three different aliases 
used by Flenaugh, and 21 were blank and had 
not yet been embossed. Subsequent searches 
by the Atlanta Police Department revealed 
fraudulent driver’s licenses inside the pro-
tective case attached to Silas’ cell phone and 
underneath the removable insole of one of 
Flenaugh’s shoes in the carry-on bag.

Additional investigation revealed fraudu-
lent credit cards, licenses, and stolen credit 
card account and identity information of 
hundreds of people. These were found in 
personal items seized from and during 
searches of Google e-mail accounts con-
trolled by Flenaugh and Silas, an Apple iPad 
seized from them at the airport, and a 2007 
BMW M6 automobile registered to one of 
Flenaugh’s aliases.

The investigation showed that the scheme 
began at least by early 2012 and continued 
until Flenaugh and Silas’ arrests in Febru-
ary 2013. The scheme involved obtaining 

credit and debit card account information of 
hundreds of people, which were then used 
to manufacture fraudulent credit cards. The 
cards were made to appear as if they had 
been issued by major financial institutions 
such as Chase Bank, U.S. Bank, and Capital 
One. The defendants also obtained personal 
identifying information—including Social 
Security numbers, dates of birth, and credit 
information—of dozens of people, which 
were used to create fraudulent driver’s licens-
es to use with the fraudulent credit cards. The 
fraudulent credit cards were then embossed 
with the names used on the fraudulent driv-
er’s licenses. The issuing banks and the names 
embossed on the fraudulent credit cards were 
merely a front to make them appear legiti-
mate. The magnetic stripes on those cards 
were encoded with the actual debit and credit 
card account information of account holders 
at dozens of financial institutions throughout 
the country, but primarily at credit unions 
located in California, Florida, Georgia, Or-
egon, and Washington.

In at least three instances identified to date, 
Flenaugh and Silas opened fraudulent credit 
card accounts in one of the stolen identities 
and made thousands of dollars in unauthor-
ized charges. As part of his plea agreement 
with the United States, Flenaugh agreed that 
he is responsible for losses between $200,000 
and $400,000.

Elton Lee Flenaugh, a/k/a Josh Ford a/k/a 
Ali Waheed, 34, of Richmond, California; 
and Deje D. Silas, 21, of San Francisco, Cali-
fornia, were originally arrested and charged 
by the Atlanta Police Department at the air-

port on Feb. 9 and taken into custody by the 
Clayton County Sherriff ’s Office.

On March 4, 2013, the U.S. Secret Ser-
vice took Flenaugh into federal custody at the 
Clayton County Jail after Clayton County 
authorities indicated that Flenaugh had post-
ed bond and would be released from custody 
in Clayton County. A federal complaint was 
filed against him later that day. On March 
7, the court ordered Flenaugh detained as a 
flight risk and as a danger to the community, 
and he has remained in custody since then. A 
federal grand jury indicted Flenaugh on the 
instant charges on April 2.

Flenaugh pleaded guilty Dec. 4 to one 
count of possession of 15 or more counter-
feit or unauthorized access devices and one 
count of aggravated identity theft. The charge 
against him for possession of counterfeit or 
unauthorized access devices carries a maxi-
mum sentence of 10 years in federal prison, 
and the aggravated identity theft charge car-
ries a mandatory minimum sentence of two 

years in federal prison, which is required to be 
imposed consecutive to any sentence imposed 
on the possession charge. Each of the charges 
also authorizes a fine of up to $250,000. In 
determining the actual sentence, the court 
will consider the United States Sentencing 
Guidelines, which are not binding but pro-
vide appropriate sentencing ranges for most 
offenders.

Silas remained in Clayton County cus-
tody until May 8, when she agreed to waive 
indictment and appeared in federal court on 
a criminal information pursuant to a negoti-
ated plea agreement. On May 21, she pleaded 
guilty to one count of conspiracy to possess 
15 or more counterfeit or unauthorized credit 
cards. On Aug. 28, the court sentenced Silas 
to three years, five months in federal prison in 
connection with the scheme. Silas is currently 
serving her sentence.

Sentencing for Flenaugh is scheduled for 
Feb. 27.

SOURCE Federal Bureau of Investigation

California couple convicted of credit card fraud and identity theft
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• Party Room For Up to 100 people! 
• Senior Discount – 10% 

• FREE Birthday Buffet!* 

972-659-8999
R F U l !R F U l !
EAST BUFFET

FRESH FOOD is right around the corner  4023 West Airport Frwy • Irving
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10% OFF 
WITH THIS AD!

 • Fresh fruits and salads
• Cocktail shrimp • Soups

•Dessert • Ice Cream

“America’s favorite 
Chinese Food!”

••
• •

*Valid on your birthday 
with one or more guests.

Monday – Thursday

1 and 2 bedroom apartment homes
 just minutes from DFW airport!

Avalon
Villas

Town Homes
Fenced in Back yards
Stainless Steel Appliances
Faux Wood Floors
Sparlkling Pool
Fitness Center
Business Center
Outdoor Fireplace
Vaulted Ceilings

4447 Rainier Street, Irving, Tx 75062

Call Today! 855-890-6373

 just minuutes from DFW airport!ppliances
s

e
Ca

6% DISCOUNT FOR AIRPORT EMPLOYEES

Avalon Villas 
offers you all the comforts 

you deserve! Enjoy carefree living 
with all of our interior features 

and community ameni�es.

 3701 West Pioneer Drive, Irving, TX 75061

Call Today! 855-560-9892

1 & 2 Bedroom Apartment Homes
Faux Wood Floors

Controlled Access Gates
3 Sparkling Pools

State of the Art Fitness Center
Business Center

Game Room & Playground
Outdoor Kitchen & Dog Park

Full Size Washer/Dryer Connec�ons
Free A�er School and Summer Program Programs

Fully Upgraded Interiors with Black Appliances!
g g

Fully Upgraded Interiors with Black ApAAAAA plianccccces!

½ month FREE rent 
on all 2 bedrooms! 

6% DISCOUNT FOR AIRPORT EMPLOYEES

Call Today! 855-560-9892
 3701 West Pioneer Drive, Irving, TX 75061

www.montoroapartments.com

1 & 2 Bedroom Apartment Homes
Faux Wood Floors

Controlled Access Gates
3 Sparkling Pools

State of the Art Fitness Center
Business Center

Game Room & Playground
Outdoor Kitchen & Dog Park

Full Size Washer/Dryer Connections
Free After School and Summer Programs

Fully Upgraded Interiors with Black Appliances!

6% DISCOUNT FOR AIRPORT EMPLOYEES

Knock, Knock...
Who's There?

YOU!!
WELCOME HOME!!!

Catch our FALL Savings 

with 1/2 Month 

FREE RENT 

On All 2 Bedrooms!!

travel was purchased, just as they did before the merger. 
Alignment of pay, benefits, work rules and other guide-

lines for employees of both airlines will be phased in over 
time so that all changes can be carefully considered. Rep-
resented employees will continue to work under their 
respective Collective Bargaining Agreements, with the 
modifications provided under the negotiated Memoranda 
of Understanding for certain groups. American’s non-rep-
resented Agents, Representatives and Planners will operate 

under their current terms and condi-
tions of employment with merger-
related adjustments.

“The Allied Pilots Association 
leadership is pleased the Department 
of Justice and the two airlines have 
found a mutually acceptable way to 
address concerns about the merger. 
As we have said since the lawsuit was 
filed, this merger is pro-competition,” 
said Allied Pilots Association Presi-
dent Capt. Keith Wilson. “Merging 
with US Airways will remedy Ameri-
can Airlines’ longstanding network 
shortfalls and put American on equal 
footing with Delta and United. With 
the merger, American will offer trav-
elers a viable alternative to Delta and 
United.

“With the DOJ (Department of 
Justice) settlement, American now has the opportunity to 
return to a position of industry preeminence. We look for-
ward to working with our colleagues at the US Airline Pi-
lots Association as we shift our focus to negotiating a joint 
collective bargaining agreement.”

The newly merged airline is expected to generate more 
than $1 billion in annual net synergies by 2015. 
Some information provided by American Airlines, Allied Pilots Association.

MERGER
Continued from Page 1

“With the DOJ 
settlement, 
American 
now has the 
opportunity 
to return to 
a position 
of industry 
preeminence.”

  Allied Pilots Association 
President 

Capt. keith Wilson



December 11-17, 2013DFW NEWSFLASHwww.dfwnewsflash.com      972-870-1992    Page 7

WORK IS OUR WORK
Your Headquarters for Men’s Safety and Soft-Toe 

Work Shoes and Boots . . . Many Styles to Choose From

15% OFF WITH THIS AD.
RED WING BRAND ONLY.

DFW Area Companies, 
Ask About Our Commercial Shoe Programs!!

TWO CONVENIENT
LOCATIONS TO
SERVE YOU!!!

IRVING ON BELT LINE
2542 N. Beltline

972-252-6626

NRH ON PRECINCT
6305 Precinct Line #200

817-428-8200

ARLINGTON ON COOPER
3115 S. Cooper #120

817-468-8171

Holiday happenings at the Frontiers of Flight Museum
This Wright Flyer, a full sized model of the Wright Brother’s first successful powered 

airplane, hangs above a mockup of their shed in the Frontiers of Flight Museum in Dal-
las. Santa Claus will fly into the museum Sun., Dec. 15—just two days before the 110th 
anniversary of the Wright brothers’ flight at Kitty Hawk, NC. Activities include building 
paper airplanes and paper helicopters, cookies and treats. Visitors can have their picture 
taken with Santa Claus and a special visitor from outer space or in the cockpit of an air-
plane for $5. Lakewood Presbyterian Varsity Chorus will present a Victorian Christmas. 
Museum Director Bruce A. Bleakley will be at the museum from 1 to 5 p.m. to sign cop-
ies of his book Dallas/Fort Worth International Airport. See Story, Page 2 
/ Photo courtesy of Frontiers of Flight Museum
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WEATHER 
Continued from Page 1

It has been almost eight now. We have been 
trying ever since Saturday at nine o’clock to 
get on a flight. 

“We figured it would be easier to just 
drive down here and talk to the agents at the 
counter than to try to call them on the phone 
again. 

“Now they say we can’t get out until Tues-
day morning. It’s stressful. Being on hold for 
that long and not knowing if you are going to 
be able to get there to see who you want to 
see is stressful.”

Despite disappointment and stress, the 
couple still had a good attitude and were pos-
itive about their chances of catching a later 
flight.  

“If we can’t go out Tuesday, we will go 
out Wednesday. It is our vacation basically,” 
Alissa said. “He has to work, but it’s my fam-
ily time. And it’s around the holidays, so you 
want to be out there. 

“It was only going to be a five day trip. So 
now it’s down to like three.” 

Waiting in limbo on the unsecure side of 
Terminal C for four hours, Hannah Haigh 
kept watch over her three young girls, ages 
one, three and four years old. Until flight ar-
rangements could be made and they were 
issued tickets, the family could not travel to 
the secure side of the airport where the more 
family friendly amenities awaited. 

“We are so surprised by the weather,” 
Hannah said. “We just thought it was hot 

in Texas all the time. This is way worse than 
anything we’ve known in terms of driving on 
ice. (In England), we have snow obviously 
and frost, but the ice on the roads is nothing 
we’ve ever really experienced. It gets cold, and 
when it snows, we are often ill-equipped and 
everything stops. We’re prepared for rain. We 
do a lot of rain. 

“Our flight was cancelled. Then we were 
given another flight to go to San Francisco 
and change for London there. But that was 
delayed, so we would have missed the con-
necting flight. We’ve been put on a straight 
through flight this evening, so I hope we’ll 
leave this evening. We may even get there be-
fore we would have done so. We hope that 
will work out.

“It would have been nice if they had more 
food options on this side of the gate. The kids 
haven’t had lunch. We’ve just been eating 
vending machine snacks. It’s a bit sad. We are 
looking forward to getting to the other side. 

“Everyone has been kind. It would have 
been nice to have known what was going on, 
but that’s really hard when there are so many 
people. I understand why it has been so cha-
otic,” she said.

Traveling with friends from Forestburg, 
Texas, Melinda Aaron was hoping to catch a 
flight to Las Vegas, Nev. to see the National 
Finals Rodeo. Though the Finals is a 10 day 
event, the group only had tickets for Tuesday 
night.

“We’ve been sitting in the hotel all day 
eating,” Melinda said. “Our flights have been 
cancelled. They are trying to get us out now, 
but there is no guarantee. I hope I don’t hang 
here too long. I hope I’m fixing to get on the 
plane and go.”

Waiting in the warm entryway of the air-
port, Melinda described the drive from her 
hometown of Decatur to DFW. 

“It was like riding a rollercoaster getting 
here. (The drive) took four and a half hours. 
It usually takes a little over an hour,” she said.

When they learned this article would be 
in the DFW NewsFlash, Melinda and her 
friends wanted to give a ‘shoutout.’

“Tammy at American Airlines has bent 
over backwards today to help us,” they said. 

Some information provided by DFW Airport

FOREST HILLS, N.Y. -- Pope 
Francis and Obamacare are the top 
Brand Winner and Loser for 2013, 
according to Dr. John Tantillo.

The WinnerS:
Pope Francis
How can one dislike one who 

is humble, eschews opulence and 
"acts" rather than preaches. This is 
a great step for all those who have 
perceived prior Popes' unwilling-
ness to respond to their needs 
Branding is all about satisfying 
needs and Pope Francis is now the 
Church's new CMO-Chief Mar-
keting Officer.

US Air/American Airlines
The merger of these two brands 

has created the largest airline in the 
world. American Airlines has been 
a brand since 1930 while US Air, 
who changed its name from Al-

legany Airlines in 1979, will defer 
to the older, more established brand 
name. American Airlines customers 
may feel that brand services are di-
minished while US Air clients may 
perceive that service is enhanced by 
the merger.

Heinz 
You know when your brand has 

heft when Warren Buffett decides 
to become a partner. He decided 
to own half of H.J. Heinz Co. and 
fund the acquisition by 3G Capi-
tal. 3G Capital, an investment firm 
with offices in Rio de Janeiro and 
New York City, will control opera-
tions at the food brand.

Royal Family Prince George
Just when you thought, we 

were finished with the Royal Fam-
ily, Prince George, comes along as 
a new celebrity brand. Not only 

do we have on the royal stage two 
charming and attractive parents we 
now have a little one who can make 
even the critical stop and stare.

Twinkies
The great American snack cake 

is still a brand with legs. The les-
son learned by Twinkies is to know 
your target market and then give 
them what they want. Health-con-
scious "granola munchers" is not 
the Twinkies target market and will 
never eat nor buy this long loved 
American brand. 

The LoSerS:
Obamacare
No matter what side of the aisle 

you are on, this brand has not had 
a positive rollout! Part of the prob-
lem is the brand name alienated a 
third of the market even before it 
was introduced to potential cus-

tomers. The problem with brand 
Obamacare is not only in the name. 
It is, however, an indication of a 
systemic problem with those head-
ing the Obamacare rollout, namely 
marketing. The real issue is not 
what you call it. No, it is whether 
the brand name really satisfies the 
needs of customers.

Blackberry
If you replaced your Blackberry 

with another smart phone device, 
you prove my point— Blackber-
ry must be a 2013 Brand Loser. 
Brands are all about satisfying cus-
tomer needs and Blackberry simply 
did not meet them. 

Carnival Cruise Lines
When one mentions the Car-

nival Cruise brand you probably 
think of nonworking toilets (Carni-
val Triumph ) and 4300 passengers 

having to be flown home because 
of technical problems (Carnival 
Dream). Not good for a Brand's 
image. 

Paula Deen
This personality brand is 2013's 

brand loser for reasons you may not 
think. She worried too much about 
what her critics thought and forgot 
about her customers, even though 
one can never accept anyone using 
alleged hateful language. 

JC Penny
Their CEO thought that he 

knew more about what his custom-
ers wanted than what his custom-
ers really wanted. He erred by get-
ting rid of sales (discounting) and 
replacing it with his "everyday low 
pricing" strategy; and by attempting 
to attract a more upscale market.
SOURCE Branding and Marketing Group, Inc.

Pope Francis, Obamacare top 2013 list of best and worst brands

After spending five weeks in America, icy weather kept the Haigh family in Texas a little longer as their flights 
to London were cancelled or delayed, meaning the family would have missed connecting flights in other cities.  
/ Photo by John Starkey
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REAL ESTATE

HOME REPAIR

CASH FOR 
CHRISTMAS!

I Buy Houses & Apartments
Call Carolyn @ 214-906-2715

Wood/Laminate/Ceramic
 INSTALLATION
Carpet Repair 
and/or re-stretching
CALL 214-662-2282

EMPLOYMEnT

HELP WANTED
Class A CDL driver

Local: 817-246-9535

Home 
delivery 
carrier 
Needed

Seeking an energetic and 
self-motivated individual. 
 Requirements: 
	 •	Reliable	Transportation
	 •	Valid	Driver’s	License
	 •	Current	Auto	insurance
	 •	Good	Driving	Record
	 •	Positive	attitude	with	
	 		willingness	to	learn
	 •	Basic	computer	skills
$20 per hour earning po-
tential.

Call	Tammy	Pompa	
at 214-676-1145 

for more information.

By Phil Cerroni
The rumble of forklifts and hum of industrial 

refrigerators saturated the air at the North Texas 
Food Bank (NTFB), where three dozen volun-
teers busily sorted and packaged thousands of cans 
before the food was shipped to distribution points 
around the Metroxplex. 

Despite a bustling environment, prospects re-
main grim for NTFB and its partner agencies as 
the Feeding America affiliate enters its most criti-
cal fundraising period. Still reeling from the tens 
of millions of dollars worth of reductions to Sup-
plemental Nutrition Assistance Program (SNAP) 
benefits that went into effect on Nov. 1, NTFB 
is striving to find the second half of $7 million it 
needs to raise by the end of the month in order to 
maintain its current output of 175,000 meals, daily.

“The timing is so critical on this, because we 
raise about 40 percent of the needed funds in the 
month of December. Money raised now helps 
feeds North Texans all year long, and every dol-
lar donated means three meals for hungry North 

Texans,” said Jan Pruitt, President and CEO of 
NTFB, during a Dec. 5 press conference held at 
NTFB’s South Dallas warehouse.

Before SNAP reductions, NTFB and food pan-
tries across the region were only able to provide 
about half of the 300,000 balanced meals needed 
to feed food-insecure residents. Since November, 
those numbers have skyrocketed.

“These cuts are impacting nearly half a million 
people right here in the North Texas Area that are 
serviced by our partner agencies,” Pruitt said.

“Nationally, there are 49 million people who are 
at risk of hunger, including 16 million children,” 
said Bob Aiken, President and CEO of Feeding 
America. “The issues are particularly acute in Tex-
as...so when Jan talks about those reductions to 
the food stamp, the SNAP program, we know that 
is going to cause the lines at our pantries all across 
America to grow. It’s going to cause the lines here 
in Texas and North Texas to grow.” 

At the end of his address, Aiken informed the 
guests that, beginning in February, Pruitt will be 

the new Chairman of the Board of Director for 
Feeding America.

Former Dallas Cowboy Defensive Tackle Chad 
Hennings was on hand to recruit volunteers. A 
board member for Christian Community Action, 
Hennings believes local communities can and 
should take the lead in nutrition supplement, es-
pecially in light of the Federal budget crisis.

“If you can’t take care of your own backyard, 
you’re not going to impact the rest of the world,” 
Hennings said. “...It shouldn’t be the government’s 
responsibility to take care of the people. It’s our 
responsibility as neighbors, as members of this 
community.

“You’re telling somebody else, them telling 
somebody else, people being able to give just a $5, 
$10 donation, whatever. It’s going to make an im-
pact, because when you have thousands of people 
just doing that little bit, just makes a huge differ-
ence.”

To volunteer with NTFB, visit “I want to get 
involved” on web.ntfb.org.

Against a torrent of death threats, the Dallas 
Safari Club (DSC) is forging ahead with plans to 
auction a black rhino-hunting permit on behalf of 
the Government of the Republic of Namibia.

Scientists and conservationists support the 
auction and hunt as crucial to the future of a long-
revered African game species now threatened by 
habitat loss and poaching.

Financial as well as biological benefits to rhino 
conservation efforts are at stake.

DSC expects the permit to sell for at least 
$250,000, perhaps up to $1 million. All proceeds 
will be returned to Namibia for underfunded rhi-
no-related projects such as anti-poaching patrols.

Black rhinos are aggressive and territorial. Old, 
post-breeding males are known to kill younger 
bulls, cows and even calves. They also consume 
food, water and space needed to sustain the breed-
ing animals required for species survival. Biolo-
gists call these “surplus animals” because removing 
them does no long-term harm to a population - 
and can actually help it grow.

Since 2004, with the blessing of scientists in 
an international body called CITES, Namibia has 
been authorized to sell up to five hunting per-
mits a year. With selective hunting as a part of its 
comprehensive rhino conservation strategy, the 
country’s black rhino population has more than 
doubled since 1990.

“Rhino hunting permits have never been sold 
outside of Namibia. And they’ve never sold for 
more than $223,000. When conservation officials 

approached us about auctioning a permit on Na-
mibia’s behalf, we were excited. We think we can 
help generate more funding for rhino conserva-
tion, hopefully a lot more,” said Ben Carter, DSC 
executive director.

Part of DSC’s enthusiasm is based in new co-
operation from the US Fish and Wildlife Service, 
which controls importation of endangered species. 
In 2013, for the first time, the agency OK’d an 
application to import a hunted black rhino from 
Namibia. Federal biologists agreed it was an old, 
post-breeding, surplus bull. A Colorado hunter 
was allowed to bring his trophy home.

This precedent should help drive a record price 
for the permit to be auctioned by DSC.

But any fundraising records will have to be 
posted in the face of opponents working to lower 
auction proceeds—if not eliminate science-based 
wildlife management altogether.

Who are the hostiles?
“Animal rights extremists. Anti-hunters. Radi-

cal environmentalists who would rather see rhinos 
go extinct ‘naturally’ than be managed in any way 
by man, particularly if hunting is involved,” said 
Carter. “Opposition also could be coming from 
the poachers, black-market traffickers, terrorist 
cells and organized crime syndicates who profit 
from rhino poaching. They stand to lose out if this 
auction generates major funding for additional law 
enforcement.”

When DSC announced its auction in mid-Oc-
tober, media hysteria went viral. Death threats be-

gan to flow via email, phone calls, even Facebook 
posts. Hundreds were received.

A few samples:
“You subhuman rednecks have something to 

worry about now. For every rhino you shoot, we’ll 
kill 10 of your members, or their families if we 
can’t get at them. We have your membership list. 
It’s open season on you murderers now. There’s no 
place to hide.”—(name withheld)

“Do you want to be hunted? Change your plan 
or face the consequences.”—(name withheld)

“The winner of this hunt will find himself in 
the crosshairs.”—(name withheld)

“You all deserve to die.”—(name withheld) 
DSC stopped giving media interviews until 

prudent security measures were in place. Dallas 
police were consulted, as was the FBI, which re-
ferred the case to a domestic terrorism team. Ad-
ditional security also was hired for the DSC con-
vention and expo, where the auction will be held 
Jan. 9-12 at the Dallas Convention Center and 
Omni Hotel Dallas.

“We expected our announcement to surprise 
some people, but we didn’t anticipate that level of 
hate,” Carter said. “People who see themselves as 
more evolved, and as beacons of compassion, were 
threatening to kill my children.”

The good news, he adds, is that most people are 
rational and quickly change their minds about the 
rhino auction and hunt once they understand the 
facts.

SOURCE Dallas Safari Club 

Food banks increasingly look to local support

Death threats aside, DSC forges ahead with rhino auction 
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Consumers 
cautioned 
on air tours 
to college 
bowl games

The U.S. Department of Trans-
portation recently reminded air trav-
elers going to this season’s college 
football bowl games that a company 
marketing an air tour package that 
includes game tickets must have the 
tickets in hand or have a written con-
tract for the tickets before advertis-
ing the tour. If a travel agent or other 
tour representative states that a game 
ticket is included, the consumer 
should require at the time of purchase 
that the game ticket be presented or 
a written confirmation for the ticket 
be provided. If a game ticket is not 
specifically mentioned in advertise-
ments or other solicitation material 
or listed as a tour feature, the ticket 
is probably not included, the Depart-
ment cautioned. If an advertisement 
does not state whether or not a game 
ticket is included, consumers should 
ask about it.

In addition, if the tour involves a 
public charter flight, the organizer 
of the charter program must have 
a contract with an airline for the 
charter flights and obtained author-
ity from the Department for the 
charter program before advertising 
the trip. The Department’s Office of 
Aviation Enforcement and Proceed-
ings has issued a notice specifically 
directed to colleges and other orga-
nizations wishing to arrange char-
ter flights to football bowl games, 
NCAA basketball playoff games, or 
other special events. 

People may file complaints about 
college bowl tours that advertise 
tickets but do not provide them or 
other violations of the Department’s 
rules on special event tours by con-
tacting the Enforcement Office’s 
Aviation Consumer Protection Di-
vision through its web-based com-
plaint system atwww.dot.gov/air-
consumer/file-consumer-complaint, 
by voice-mail at (202) 366-2220 or 
by TTY at (202) 366-0511. Contact 
for news media: Bill Mosley, (202) 
366-4570.

SOURCE: US Department of Transportation
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FUN AND GAMES

Put a Paw print in your heart
and a best friend at home!
The precious pets at the DFW Humane Society would like to 
bring a lifetime of love and happiness into your home!!

4140 Valley View Ln.
Irving, Texas 75038

972-721-7788
www.dfwhumane.com

OPEN:
Tuesday - Friday

11am-6pm
Saturday 10am – 5pm

Come adopt a new family member today!
If you can’t adopt, please donate!

So I was out for a walk one day, and 
I came across this nice lady. Since 
she found me at her school, she 
named me Bowie. She rescued me 
from the cold, wet weather and 
brought me to the shelter so I could 
be safe and dry and warm, and 
maybe my people could find me. 
Well, my people never came, so 
now I need a new home. Can it be 
yours? I'm about 4 years old, and 
I'm a really sweet boy. Come and 
meet me soon!

Hi I am ZENA. I 
was named 
after Zena the 
warrior 
princess. I will 
fight my way 
into your heart.  
I am a beautiful 
3 year old, 
neutered, 
medium sized, 
with long brown 
and black hair.  
I even have lots of hair on my feet-which 
make me even more special. I am very 
loving and friendly to everyone. You just 
have to come meet me and give me my 
real forever home.
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