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A ribbon cutting was held for the “Jour-
ney to Hong Kong” exhibition, which is 
staged at the DFW International Airport’s 
Gate 21. The only one of its kind, the edu-
cational exhibition’s grand opening was 
attended by airport officials, members of 
the Hong Kong Economic and Trade Of-
fice, as well as members of the local Asian/

American community and airport visitors 
on July 2. 

The opening of the exhibit comes on 
the heels of the newly launched Ameri-
can Airlines daily nonstop service between 
DFW International Airport and Hong 
Kong International Airport; and DFW In-
ternational Airport and Shanghai Pudong 

International Airport.
“We are a huge trading partner with 

Asia,” said Ken Buchanan, DFW’s Execu-
tive Vice President of Revenue Manage-
ment. “There’s a lot of business activity that 
is associated with our region and Asia, so 
to be able to have flight directly to Hong 

Enhanced security 
measures at certain 
airports overseas

Last week, Secretary of Homeland 
Security Jeh Johnson directed TSA to 
implement enhanced security mea-
sures at certain overseas airports with 
direct flights to the United States.

As the traveling public knows, all 
electronic devices are screened by se-
curity officers. During the security ex-
amination, officers may also ask that 
owners power up some devices, includ-
ing cell phones. Powerless devices will 
not be permitted onboard the aircraft. 
The traveler may also undergo addi-
tional screening.

TSA will continue to adjust secu-
rity measures to ensure that travelers 
are guaranteed the highest levels of 
aviation security conducted as conve-
niently as possible.

SOURCE Transportation Safety Administration

Unique interactive Hong Kong exhibit celebrates new DFW routes

Bringing a glimpse of Asia to DFW International Airport, Sam Coats, Subrina Chow and Ken Buchanan officially cut the red ribbon, opening the “Journey to 
Hong Kong” exhibition. The one of a kind, educational exhibition employs colorful panels to inform travelers about Hong Kong, and visitors can use their smart 
devices via QR codes to access videos of Americans living in the city. / Photo by John Starkey

Please see HONG KONG on Page 4
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Dallas/Fort Worth International Airport 
expanded access to the Gulf Region and be-
yond July 1 with new daily service to Doha, 
Qatar. The Qatar Airways inaugural flight ar-
rived at DFW mid-afternoon with scheduled 
departure to Doha at 8 p.m. featuring a 777-
200LR aircraft with business and economy 
class service.

The new route supports both business and 
leisure travelers with continued service to 
more than 100 destinations across the Gulf 
Region, Africa, India, and Southeast Asia. 
Qatar Airways, a oneworld partner, is the sec-
ond Gulf Region carrier to begin operations 
at DFW as the airline targets growth markets 
across the United States.

The inbound flight was greeted at DFW 
with a shower of affection and departing cus-
tomers were treated at the gate to appetiz-
ers and coffee that represent the tastes of the 
Doha region, with background music per-
formed on traditional Middle Eastern hand 
drums called “doumbek.” 

“Today we are delighted to welcome Dal-
las/Fort Worth into our expanding global 
network,” said Qatar Airways Chief Execu-

tive Officer, His Excellency, Akbar Al Baker. 
“We are particularly pleased to begin serving 
the home city of our oneworld alliance part-
ner American Airlines. Together, we can pro-
vide North Texas and the surrounding region 
with unparalleled service and better connec-
tions to Doha and around the world.”

“Our partnership with Qatar Airways and 

today’s inaugural flight from Doha is exciting 
for the Airport and the millions of passen-
gers we serve. Dallas/Fort Worth customers 
now have nonstop access to a new destina-
tion in the Gulf Region,” said Sean Dono-
hue, DFW Airport’s Chief Executive Officer. 
“DFW is an integral economic driver to the 
region and this new nonstop service will add 

approximately$200 million annually to our 
economy.”

Outbound passengers to Doha will enjoy 
fast, convenient connections to key destina-
tions throughout the world, including Delhi, 
Beijing, Tokyo, Bangkok and Perth, via the 
world’s newest international hub, Hamad In-
ternational Airport.

Officially commencing full operations on 
1 May, Hamad International Airport offers 
state-of-the-art facilities and is capable of 
handling over 360,000 flights and 30 million 
passengers annually, with a fluid capacity of 
50 million passengers after full completion.

As one of the fastest growing airlines in 
the world, Dallas/Fort Worth represents Qa-
tar Airways’ tenth new destination of 2014. 
The airline operates one of the youngest fleets 
in the sky and will be adding the highly antic-
ipated Airbus A380s and A350s in the near 
future. Qatar Airways is the national carrier 
of the State of Qatar. Now in its 17th year of 
operations, Qatar Airways has a modern fleet 
of 134 aircraft flying to 144 key business and 
leisure destinations across six continents.

SOURCE DFW International Airport, Qatar Airways

Qatar Airways’ inaugural inbound flight on July 1 is greeted at DFW with a shower of affection. / Photo by John Starkey

Qatar Airways launches daily non-stop service to Dallas/Fort Worth

Pay-to-drive lanes provide option 
for drivers to bypass traffic

GRAPEVINE — The Texas Department of Transporta-
tion began collecting tolls July 7 on the DFW Connector’s 
TEXpress lanes. The tolled lanes stretch four miles on SH 114 
from just west of SH 26 to east of International Parkway, and 
provide an efficient alternative for drivers in the Dallas-Fort 
Worth area.

“Addressing congestion is a priority for TxDOT,” TxDOT 
Executive Director LtGen Joe Weber, USMC (Ret) said. 
“The DFW Connector TEXpress lanes mark the next step 
in providing reliable, time-saving alternatives on a highway 
network that will now better serve this fast-growing North 
Texas region.”

The TEXpress lanes run parallel to fully reconstructed 
main lanes and frontage roads, and offer drivers the option 
to pay a variable toll. For six months, the single-occupancy 
passenger vehicle rate will range from 67 cents to $1 for the 
entire segment when using a TollTag from the North Texas 
Tollway Authority, a TxTAG from TxDOT or an EZ-Pass 
from the Harris County Toll Road Authority. TEXpress lane 
users without a valid electronic tag will initially pay a 50 per-
cent surcharge. At the end of the six-month review period, 
tolls could fluctuate according to traffic volume and rate of 
speed. As congestion increases, the toll rate will increase to 
ensure a minimum predictable speed of 50 mph is maintained 
to provide drivers an option for efficient travel.  

HOV discounts can be obtained by pre-registering at 
www.DriveOnTEXpress.com and drivers can register for a 
TollTag at www.ntta.org.

The DFW Connector TEXpress lanes are part of a $1.1 
billion project that reached substantial completion at the end 
of 2013. The entire project consists of 8.4 miles of construc-
tion across four highways (including SH 114 and SH 121), 
two interchanges and more than 39 bridges. It was completed 
six months ahead of schedule.

The DFW Connector’s TEXpress lanes will be the second 
to open in North Texas. These lanes have been developed over 
the past several years by transportation planners at the North 
Central Texas Council of Governments and TxDOT, along 
with other industry experts. The first TEXpress lanes opened 
in December 2013 on a 3.2-mile segment of the LBJ Express 
(Interstate 635) in Dallas. Following the DFW Connector’s 
opening, the North Tarrant Express (SH 183 and I-820 in 
Fort Worth) lanes are expected to open at the end of 2014. 

SOURCE Texas Department of Transportation

TxDOT begins tolling on DFW Connector’s TEXpress lanes
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WASHINGTON – U.S. Trans-
portation Secretary Anthony Foxx an-
nounced July 2 a final rule that expands 
the Department of Transportation’s 
current requirement that air carriers 
report incidents involving the loss, in-
jury or death of an animal during air 
transport to the Department. The rule 
will become effective on Jan. 1, 2015.

“This rule will provide consumers 
with a fuller picture of an airline’s safe-
ty record when it comes to transport-
ing animals,” Foxx said. “Consumers 
deserve clear and accurate information 
when choosing among air transporta-
tion options.”

The final rule will expand the re-
porting requirement from U.S carriers 
that account for at least one percent of 

domestic scheduled passenger revenue 
to include all U.S. carriers that oper-
ate scheduled service with at least one 
aircraft with a design capacity of more 
than 60 seats. It will also expand the 
definition of “animal” to include all cats 
and dogs transported by the carrier, re-
gardless of whether the cat or dog is 
transported as a pet by its owner or as 
part of a commercial shipment, such as 
being shipped by a breeder. The previ-
ous version of the rule did not apply to 
breeder shipments.

In addition, the revised rule will re-
quire for the first time that all covered 
carriers file a calendar-year report that 
will include the total number of ani-
mals transported in the calendar year 
as well as the total number of animals 

that were lost, injured, or died during 
air transport in the calendar year, if any.

DOT publishes the reports it re-
ceives on incidents involving the loss, 
injury, or death of animals during air 
transportation in its monthly Air Trav-
el Consumer Report (ATCR), which 
is publically available atwww.dot.gov/
airconsumer. 

The copies of the incident reports 
that appear in ATCR are redacted to 
remove identifying information about 
individuals, including the owner of the 
pet. DOT also forwards the reports to 
the U.S. Department of Agriculture’s 
Animal and Plant Health Inspection 
Service, which enforces the Animal 
Welfare Act.

SOURCE U.S. Department of Transportation

Southwest Airlines begins 
international service 
to three countries 

DALLAS -- The Employees of Southwest Airlines 
launched an international future for America’s largest do-
mestic airline* by inaugurating service to three Caribbean 
destinations on July 1 from three of its US gateway cities. 
Southwest Airlines’ first international departure, Flight 1804 
from Baltimore/Washington to Oranjestad, Aruba, departed 
at8:30 a.m. EDT, closely followed by Southwest Flight 906 to 
Montego Bay, Jamaica, where its first-ever scheduled interna-
tional arrival was planned. A midday flight from Baltimore/
Washington to Nassau/Paradise Island also brough South-
west Airlines’ to The Bahamas.

“Thousands of our employees have a hand in launching to-
day’s flights which begin to bring our convenient and afford-
able way of air travel to the world, and broaden the horizon 
for more than 100 million Customers who fly with us every 
year,” said Teresa Laraba, Southwest’s Senior Vice President 
of Customers, during a Caribbean-themed celebration at Bal-
timore/Washington International Thurgood Marshall Air-
port. “We’ve grown through four decades of profitable service 
to carry more domestic air travelers every day than any other 
airline.” 

Customers on the carrier’s inaugural international flights 
from Baltimore/Washington joined those in two other gate-
way cities of Atlanta, and Orlando who celebrated alongside 
employees with commemorative beach balls, snorkels and 
masks.

At the Company’s corporate headquarters in Dallas, em-
ployees staffed a command center in the pre-dawn hours to 
monitor operational performance and new technology sys-
tems developed in partnership with Amadeus, a leading tech-
nology provider to the global travel industry. Its Altea suite 
of technology solutions is powering Southwest’s reservations, 
inventory, and departure control functions for international 
flying.

“We are extremely pleased that our next generation tech-
nology has enabled Southwest to achieve its goal of interna-
tional flying,” said Julia Sattel, Senior Vice President, Airline 
IT, Amadeus. “Amadeus is committed to delivering the solu-
tions and services that help our customers connect, serve, and 
manage the evolving needs of the 21st Century traveler. We 
are very proud to be a partner of Southwest in achieving this 
significant milestone today and look forward to continuing to 
shape the future of travel together.”

Southwest Airlines previously announced details to con-
vert by the end of this year all international service offered by 
wholly owned subsidiary AirTran Airways, including flights 
to Mexico and the Dominican Republic.

SOURCE Southwest Airlines

CHICAGO -- United Airlines 
and Goose Island Beer Company an-
nounced June 27 the two Chicago 
brands are teaming up to offer Goose 
Island’s 312 Urban Wheat Ale craft 
beer on the airline’s flights worldwide 
and at United Clubs in the continental 
United States, beginning July 1.

Goose Island’s 312 Urban Wheat 
Ale is a Chicago-inspired beer. Densely 
populated with flavor and named after 
one of Chicago’s primary area codes, 
the beer has a spicy aroma of cascade 
hops, followed by a crisp, fruity ale fla-
vor delivered in a smooth, creamy body 

that is immensely refreshing.
To commemorate the new partner-

ship, United hosted a special happy 
hour July 1 on United Flight 312 from 
Chicago to Houston and served a 
complimentary 312 Urban Wheat Ale 
to customers throughout the aircraft.

“We are thrilled to join with another 
strong Chicago brand as we further en-
hance our beverage service,” said Lynda 
Coffman, United’s vice president of 
food services. “Our customers have told 
us they want craft beer on board, and 
with the addition of 312 Urban Wheat 
Ale, we are able to satisfy their tastes 

with an excellent product.”
“We are proud to have United Air-

lines choose Goose Island as a craft 
beer partner,” said Andy Goeler, CEO 
of Goose Island Beer Company. “Both 
companies are not only from Chi-
cago but are also established icons in 
the Windy City, just two of the many 
reasons this relationship is sure to be a 
success.”

The beer is complimentary for pre-
mium-cabin customers and costs $7.99 
in United Economy. In United Clubs, 
a serving costs $3.

SOURCE United Airlines

Buy it! Sell it! Rent it!
Sales@DFWNewsFlash.com

817-454-4050

United Airlines crafts new beverage service with Goose Island

Reporting requirements expanded for animals harmed in flight
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British Airways has begun test-
ing a hi-tech blanket which chang-
es color using brainwaves to ensure 
it offers customers the best flight’s 
sleep in the sky.

The ‘happiness blanket’, which 
is woven with fiber optics, uses 
neuro-sensors to measure a person’s 
brainwaves and changes color, from 
red to blue, to show when they’re at 
their most relaxed and meditative.

The airline hopes monitoring a 
person’s sleep and relaxation pat-
terns during a flight will inform de-
cisions made to improve aspects of 
the in-flight service; from changing 
the timing of meals, what food is 
served and even the types of films 
shown – to make flying and sleep-
ing on British Airways flights even 
more relaxing.

Last week, a group of volunteers 
on board the BA189 Dreamliner 
service from Heathrow to New 
York, were among the first to try 
out the hi-tech ‘happiness blankets’ 
for themselves and report on their 
experiences.

“This is the first time this tech-
nology has been used by any airline 
to help shape how service is de-
livered on board an aircraft,” said 
Frank van der Post, British Airways’ 
managing director, brands and cus-

tomer experience.
“Using technology like the Brit-

ish Airways ‘happiness blanket’ is 
another way for us to investigate 
how our customers’ relaxation and 
sleep is affected by everything on 
board, from the amount of light in 
the cabin, when they eat, to what 
in-flight entertainment they watch 
and their position in the seat.

“Having been the first airline to 
introduce the fully-flat bed in busi-
ness class, we take our customers’ 
sleep and relaxation, very seriously. 
Now we want to ensure they get the 
best possible good flight’s sleep as 
well,” he said.

“Sleeping on a plane is a great 
opportunity to reset your body 
clock, so you arrive at your desti-
nation after a long flight, feeling 
refreshed and rested,” said Vincent 
Walsh, professor of human brain 
research at University College Lon-
don. 

“The short transatlantic flights 
west give a great opportunity for 
naps that will refresh you for that 
long first evening in New York or 
LA.

“You can never underestimate 
the importance of a good sleep so 
I’m looking with interest at what 
the British Airways ‘happiness 

blanket’ will reveal about the trav-
eler’s sleep and relaxation patterns 
during the course of a flight.

“Flying presents the body with 
a unique set of challenges, but get-
ting a proper sleep on a flight isn’t 
rocket science. You need to ensure 
your brain has as few distractions as 
possible, so that you can ease it into 
a different time zone.

“Lying down, making sure you 
have as much darkness as possible 
and covering your eyes from any 
available light source, by turning off 
your in-flight entertainment, phone 
and computer, all go a long way to 
helping you to sleep and fly well,” 
he said.

Professor Walsh’s top tips to im-
prove you sleep while flying:

• Have a light pre-flight meal 
before you board

• If you can, book a seat that lies 
fully flat or reclines as much as pos-
sible 

• Take off your shoes, to improve 
circulation

• Don’t drink any alcohol and 
avoid anything with caffeine, such 
as tea, coffee or fizzy drinks

• If you’re awake, always take the 
hydration offered

• If you want to sleep, try to not 
watch any movies, use your tablet 

computer or mobile phone 
• Wear an eye mask and ensure 

any lights around you are off and 
the window blind is down

• If you want to relax, put in ear 
plugs or listen to a specially made 
relaxation soundtrack, such as spe-
cially produced podcasts by British 
Airways

• Listen to your body. Sleep is 
not a waste of time

• If sleeping pills help you, only 
use them at bed time in New York, 
if you’re flying from London to 
New York. Whereas if you’re fly-
ing from London to Beijing, take 
the pills at Beijing bed time, while 
you’re on board the flight

• If you fly often make a habit 
of these things. Sleep hygiene is a 
habit.

British Airways already features 
special in-flight podcasts to encour-
age customers to relax and de-stress 
during their flight.

Last week it also announced 
the introduction of ‘Slow TV’ pro-
gramming on board a number of 
its long-haul flights. The ‘wallpaper’ 
style footage, which features a seven 
hour train journey through Norway, 
introduces a hypnotic quality for 
some viewers.

British Airways features more 

than 130 movies, 650 TV shows 
from around the world and some 
550 audio albums and 225 radio 
shows in its in-flight entertainment 
systems.

Research by Kantar Media for 
British Airways, has found that 
customers start their journey in a 
stage of ‘nesting’ which involves 
planning their in-flight entertain-
ment schedule and getting com-
fortable in their surroundings.

After food and drink has been 
served they enter the next stage of 
‘me time’ used indulgently to watch 
films, catch up on box-sets, or pos-
sibly doing work. The final stage 
of ‘adjustment’ see’s the customer 
preparing for the new destination, 
this is the peak time for looking at 
the moving map, as well as getting 
changed and refreshing for the on-
ward journey.

The seven stages of emotions a 
flier will go through were identi-
fied by Ipsos MORI as; enjoyment, 
conviviality, belonging, security, 
control, empowerment and vitality.

As well as providing pre-flight 
dining in many of its airport loung-
es, British Airways also looks to 
serve light and refreshing in-flight 
dining to aid sleep and relaxation.

SOURCE British Airways

British Airways has it covered for sky-tech sleep experiment

HONG KONG Continued from Page 1

Kong will spur businesses on both 
ends.

“This exhibit will give you a 
taste of the variety and vitality 
of Hong Kong, Asia’s world city. 
With DFW connected to Hong 
Kong international Airport, North 
Texas now has a direct link with 
one of the world’s top financial 
centers. The US is Hong Kong’s 
second largest trading partner in 
both goods and services and Hong 
Kong is America’s ninth largest 
exporter of goods. DFW is ex-
tremely proud to display this edu-
cational exhibit which represents 
the character and culture of Hong 
Kong. We hope our passengers 
enjoy this unique experience and 
take advantage of learning about 
Hong Kong’s unique traditions 
and cultures,” he said.

“Journey to Hong Kong” is the 

first major exhibition the Hong 
Kong Economic and Trade Office 
has presented in an airport. 

“We are excited to see more 
direct flight services launched this 
summer between Hong Kong and 
major cities in the United States,” 
said Subrina Chow, Director of the 
Hong Kong Economic and Trade 
Office in San Francisco. “Through 
this exhibition, we would like to 
share with you some of the unique 
experiences and attractions that 
Hong Kong has to offer. You can 
see the cityscape of Hong Kong, 
learn about our cultural heritage, 
and find out how easy it is to get 
around our city using our excellent 
public transportation system, in-
cluding our century-old tramway.

“The first test run of the tram-
way was actually held on July 2, 
1904, so exactly 110 years ago. 

We’re standing here right next 
to a model of a typical tram stop 
you will see when you visit Hong 
Kong.”

Video interviews of eleven 
Americans who work, study or do 
business in Hong Kong are part of 
the exhibition. In their interviews, 
the Americans discuss what they 
enjoy about living in Asia’s world 
city.

“Hong Kong and Texas are 
growing their economic and cul-
tural ties,” Chow said. “Texas is 
a key trading partner of Hong 
Kong, and exported U.S. $1.7 bil-
lion worth of goods to Hong Kong 
last year. Many Texas companies 
are already operating in Hong 
Kong. The new nonstop flight will 
no doubt help to increase the two-
way flow of people, goods and 
capital between our two regions. 

“There’s also an interactive el-
ement to this exhibition,” Chow 
said. 

“Visitors can access videos 
via QR codes on display to see 
Americans living in Hong Kong, 
to hear them talking about their 
experiences as students, profes-
sionals and entrepreneurs. You 
may be surprised to hear how 
many of them talk about how easy 
it is to access the greenery in our 
city. While Hong Kong is known 
for our skyscrapers, nature is really 
not that far away. Please come to 
explore Hong Kong,” she said.

A dedicated website – www.
journeytohk.gov.hk was launched 
to tie in with this exhibition.

 
Some information provided by the 
Hong Kong Economic and Trade 
Office, San Francisco. 
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GREENSBORO, N.C. — Honda Air-
craft Company announced June 27 that the 
first production HondaJet achieved its initial 
flight, marking another milestone toward air-
craft certification and entry into service in 
2015. The event took place at the company’s 
world headquarters in Greensboro, N.C.

“With this first flight, the HondaJet pro-
gram has entered the next exciting phase as 
we prepare for delivery,” said Honda Aircraft 
Company President and CEO Michimasa 
Fujino. “Today’s celebration is the culmina-
tion of extensive engineering and production 
efforts, and this is an important achievement 
in bringing the world’s most advanced light 
jet to market.”

The first production aircraft lifted off 
from the Piedmont Triad International Air-
port (KGSO) at 10:18 a.m. Eastern Daylight 
Time. During the 84-minute flight, the air-
craft climbed to 15,500 feet and reached a 
speed of 348 Knots True Airspeed (KTAS). 
Following a smooth landing, the aircraft and 
its crew were greeted by more than 1,000 
Honda Aircraft team members to commem-
orate the milestone.

The aircraft was flown by test pilot War-
ren Gould, pilot-in-command. The crew 
completed several checks during the flight 
including low and high speed handling char-

acteristics, avionics and system functionality 
including landing gear, flaps and speed brake 
operations.

Aircraft production continues its steady 
pace in advance of entry into service. This 
steady build-up supports the company’s ob-
jective to have aircraft ready for delivery 
immediately after Federal Aviation Admin-
istration type certification is achieved. The 
HondaJet will be single-pilot certified and is 
currently offered for sale in North America 
and Europe through the HondaJet dealer 
network.

The HondaJet is the world’s most advanced 
light jet, and its distinctive design incorpo-
rates advanced technologies and concepts. 
The HondaJet patented Over-The-Wing En-
gine Mount (OTWEM) configuration, natu-
ral laminar flow wing, and composite fuselage 
were developed from long-term research ac-
tivities. These innovations combine to make 
the HondaJet the fastest, most spacious and 
most fuel-efficient jet in its class.

The HondaJet flies at a maximum cruise 
speed of 420 knots (483 mph) and has a 
maximum altitude of 43,000 feet. The aircraft 
seats up to five passengers in a standard con-
figuration and can travel at an NBAA IFR 
range of 1,180 nautical miles (1,357 miles).

SOURCE Honda Aircraft Company

WASHINGTON -- “The avia-
tion industry is facing an aircraft re-
tirement Tsunami,” Richard Brown 
ICF International Principal re-
cently told delegates attending the 
Aircraft Fleet Recycling Associa-
tion’s (AFRA’s) Annual Meeting, in 
Washington. According to the con-
sultant, the level of aircraft retire-
ments will reach a stunning 1,000 
aircraft a year within a decade.  

A rapid increase in the number 

of aircraft reaching the end of their 
service life is due primarily to cy-
clical rather than structural reasons, 
claimed Brown. 

“The combination of demo-
graphics as aircraft reach the end 
of their economic life, low interest 
rates, relatively high fuel prices and 
the introduction of new models is 
causing the retirement of unprec-
edented numbers of aircraft, while 
new technology and OEM produc-

tion rates are also exacerbating air-
craft retirements,” Brown said.

Julie Felgar, Boeing Commercial 
Airplanes, Managing Director of 
Environment Strategy, told AFRA 
delegates that a “wave of aircraft re-
tirements is coming,” with 41 per-
cent of today’s fleet leaving service 
in the next 20 years as airlines pro-
cure more fuel-efficient airplanes.

“There is a significant oppor-
tunity for companies to dismantle 

and recycle these retired airplanes 
to the highest standard rather than 
parking them in the desert,” Felgar 
said. “This is one of the reasons that 
AFRA’s Accreditation process is 
becoming a recognized guarantor 
of quality service and sustainable 
environmental best practices for 
aircraft dismantling and recycling.”

“We have had some success in 
strengthening industry recognition 
of AFRA’s Accreditation,” said Mar-

tin Fraissignes, AFRA’s Executive 
Director. “The broader aviation com-
munity, OEMs, airlines and lessors 
have indicated in aircraft disassem-
bly tender documents that they look 
favorably on applicants conducting 
teardowns to AFRA standards.”

AFRA has worked with the UK 
Environment Agency in helping 
them reach a position regarding the 
treatment of retired aircraft.

SOURCE AFRA

BRYAN, Texas — A new test for tuber-
culosis (TB) could dramatically improve 
the speed and accuracy of diagnosis for one 
of the world’s deadliest diseases, enabling 
health care providers to report results to pa-
tients within minutes, according to a study 
published this week in the journal Ange-
wandte Chemie. 

Jeffrey Cirillo, Ph.D., professor at the 
Texas A&M Health Science Center Col-
lege of Medicine, in collaboration with 
GBDbio, a Texas A&M spinoff company, 
and investigators at Stanford University, 
have identified a new chemical compound 
to spot the bacteria that cause TB with 
a level of sensitivity that currently takes 
months to produce; and results of the first 
human clinical trial data are promising. 
Findings show the test can determine that 
a patient has tuberculosis with 86 percent 
sensitivity and 73 percent specificity. Smear 
microscopy, the most widely used test in the 
world, has a significantly lower ability to 
detect TB, ranging between 50 to 60 per-
cent sensitivity. 

Although preventable, TB claims three 
lives every minute, making it the second 
leading cause of mortality from an infec-
tious disease in the world. Spread through 
the air when an individual with active TB 
infection coughs or sneezes, reports show 
that if left untreated, a person with active 
TB infects an average of 10 to 15 people 
each year, leaving a great need for faster, 
more reliable testing. 

Cirillo’s latest breakthrough perfects the 
technology behind the test. Using a fluores-
cent substrate, the device targets BlaC – an 
enzyme produced by the bacteria that cause 
TB – as an indicator of the bacteria’s pres-
ence. Until now, it has not been possible to 
target a specific TB enzyme for diagnosis.

Once sputum samples are combined 
with the reactive substance, a battery-

powered, portable tabletop device, the TB 
REaD™, is then used to detect any fluores-
cence and deliver the diagnosis in as little as 
10 minutes. 

“It’s simple. Take a sputum sample, treat 
it with the solution and put it inside the 
reader,” Cirillo said. “A camera inside looks 
for a reaction between the sample and solu-
tion that produces light. No light, no infec-
tion.” 

Currently, there is no diagnostic tool 
comparable to this and while others exist, 
they take several months to produce the 
same level of sensitivity; and come with a 
high price tag. 

The latest FDA-approved model cost 
upwards of $20,000. The target price tag 
on Cirillo’s test is less than $1,000 for the 
reader and less than $5 per test. 

Additionally, the one-step test will re-
quire little technical expertise or resources, 
should take less than 30 minutes to carry 
out, and is easily transportable, making it an 
ideal candidate for field diagnosis in devel-
oping countries.  

The device significantly undercuts cur-
rent diagnostic methods, important, given 
the staggering statistic that if left untreated 
– a common scenario in countries lacking 
infrastructure or resources to efficiently 
screen and follow up with infected patients 
– a person with active TB has only a 50 per-
cent chance of survival, Cirillo notes. 

“We’re looking at a low-cost, easy-to-use 
test that has the potential to eradicate TB,” 
Cirillo said. 

The test is currently in the later stages of 
clinical trials with plans to go to market in 
the next 18 months. Although the first ap-
plications will be in TB, Cirillo’s detection 
platform – Reporter Enzyme Fluorescence 
- could be applied to many other respiratory 
diseases and infectious agents. 

SOURCE Texas A&M Health Science Center

First production HondaJet 
takes to the skies

Aircraft retirement tsunami: 1,000 a year to leave service by 2023

Low-cost TB test means quicker, 
more reliable diagnosis for patients

The first production HondaJet soars over the clouds during its initial flight near Greensboro, N.C. / Courtesy Photo



July 9-15, 2014 DFW NEWSFLASHPage 6 972-870-1992    www.dfwnewsflash.com

Staff Report
The weather was perfect and 

the town of Addison’s annual 
Kaboom Town was witnessed 
by thousands of people in and 
around Addison after dark on 
July 3.

The 30-minute show, present-
ed by Time Warner Cable, was 
choreographed to music and fea-
tured on a a live radio simulcast 
on 100.3 JACFM and TXA 21.

The Addison Airport Air 
Show filled the sky with planes 
and other airborne machines. 
Some of the show’s most memo-
rable aircraft were seen during  
the Cavanaugh Historic War-
bird Flyover. The show featured 
aerobatic acts by Chet Kuhn, Jan 
Collmer, Mike Galloway, and the 
Red River Skydivers.

Those who attended the event 

enjoyed a wide variety of food 
plus live music on the Dos Eq-
uis Stage.USA Today, Travel + 
Leisure, the Wall Street Journal 
and the American Pyrotechnics 
Association rates Addison as one 
of the top places to see fireworks 
each year during the Kaboom 
Town celebration.

The event attracts people not 
only from the Addison area, but 
from all over the state and be-
yond, who are invited by Town of 
Addison promoters to stay in one 
of Addison’s 22 top-rated hotels 
and to dine at one, or more, of 
the 170 restaurants in the small 
town.

Following the fireworks, peo-
ple who were not anxious to get 
into a traffic jam were invited to 
stay for a free concert put on by 
the Emerald City band.

Famous Addison fireworks show continues to be a booming success

Wowing the crowd with aerobatics, Gene Soucy flies past the Addison Airport in Showcat, his Grumman biplane.

As one airplane lands, other planes are being prepared to take off during the Addison Airport Airshow. / Photos by John Starkey

Registered with the FAA as experimental aircraft, Dan Buchanan’s motorized hang glider sails over the crowd 
as sparks and fireworks fly. A licensed pyrotechnician, Buchanan installs the firework hardware on the fabric of 
the wing and plans the sequences of the special effects himself. 

After exiting the Cavanaugh Flight Museum’s De Havilland CV-2B Caribou, a parachutist approaches his landing 
with an American flag attached to his ankle. 
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WORK IS OUR WORK
Your Headquarters for Men’s Safety and Soft-Toe 

Work Shoes and Boots . . . Many Styles to Choose From

15% OFF WITH THIS AD.
RED WING BRAND ONLY.

DFW Area Companies, 
Ask About Our Commercial Shoe Programs!!

TWO CONVENIENT
LOCATIONS TO
SERVE YOU!!!

IRVING ON BELT LINE
2542 N. Beltline

972-252-6626

NRH ON PRECINCT
6305 Precinct Line #200

817-428-8200

ARLINGTON ON COOPER
3115 S. Cooper #120

817-468-8171

SAN FRANCISCO — Hotwire.com 
revealed June 25 more results from its third 
annual American Travel Behavior Survey, 
conducted online on its behalf by Harris 
Poll in October 2013 among over 2,000 U.S. 
adults. 

According to the survey, American adults 
spent nearly $185 billion1 on trips they felt 
obliged to take2 during the last 12 months. 
With so much money allocated to obligatory 
travel, travelers may be thinking about put-
ting off the fun trips they want to take. 

“Every year, many Americans set aside 
travel budgets only to find that obliga-
tory events like weddings, birthdays and 
even holidays often hinder their leisure trip 
plans,” said Henrik Kjellberg, president of 
the Hotwire Group. “That’s where we come 
in; Hotwire is a great resource for making 
either ‘obli-cations’ or vacations more afford-
able, and late summer looks like the perfect 
time to take the latter, with an array of popu-
lar destinations offering some stellar deals.”

A further breakdown on how much 
money American adults spent on obligation 
travel in the past 12 months includes:

Spent an average of $32 billion3 on obli-
gation trips for birthdays

Spent an average of $20 billion4 on ob-
ligation trips to weddings of family and 
friends

Spent an average of $11 billion5 on obli-
gation trips for reunions

Spent an average of $7 billion6 on obliga-
tion trips for baby/wedding showers.

SURVEY METHODOLOGY
This survey was conducted online within the 

United States by Harris Poll on behalf of Hot-
wire from Oct. 8-10, 2013 among 2,020 adults 
ages 18 and older. This online survey is not based 
on a probability sample and therefore no estimate 
of theoretical sampling error can be calculated. 

1 Calculation based on U.S. Census Bureau’s 
2010 Census, which estimates there are 234.6 
million adults ages 18+ residing in the United 
States: Average amount spent for obligation trips 
per person $788 in the past 12 months multi-
plied by estimated number of adults total

2 Obligatory travel includes how much you 
spent on accommodation, travel, fuel and other 
travel related costs for you and your immediate 
family in the past 12 months

3 Average of $137 spent in the past 12 
months per person multiplied by 234.6 million 
U.S. adults

4 Average of $89 spent in the past 12 months 
per person multiplied by 234.6 million U.S. 
adults 

5 Average of $50 spent in the past 12 months 
per person multiplied by 234.6 million U.S. 
adults 

6 Average of $33 spent in the past 12 months 
per person multiplied by 234.6 million U.S. 
adults

SOURCE Hotwire.com

Survey reveals Americans spend 
nearly $185 billion on ‘obli-cations’ 



July 9-15, 2014 DFW NEWSFLASHPage 8 972-870-1992    www.dfwnewsflash.com

EVERETT, Wash. -- The Boe-
ing 787-9 Dreamliner has recently 
been certified by the U.S. Federal 
Aviation Administration (FAA) 
and the European Aviation Safety 
Agency (EASA) for commercial 
service. Boeing is now in the final 
stages of preparing for the first 787-
9 delivery to launch customer Air 
New Zealand.

“Certification is the culmination 
of years of hard work and a rigorous 
flight-test program that started with the 
787-9’s first flight last September,” said 
Boeing Commercial Airplanes Presi-
dent and CEO Ray Conner. “With this 

validation that the airplane is ready for 
commercial operations, Boeing along 
with our airline and leasing custom-
ers now look forward to introducing 
the newest member of the Dreamliner 
family to passengers around the world.”

To earn certification for the 787-
9, Boeing undertook a comprehen-
sive test program with five airplanes 
and more than 1,500 hours of flight 
testing, plus ground and laboratory 
testing. Following the rigorous and 
thorough certification process, the 
FAA and EASA each granted Boe-
ing an Amended Type Certificate 
for the 787-9, certifying that the 

design complies with aviation regu-
lations and is safe and reliable.

“Throughout 787-9 develop-
ment, the dedication and discipline 
of our entire global team drove out-
standing performance,” said Mark 
Jenks, vice president, 787 Airplane 
Development, Boeing Commercial 
Airplanes. “From the start of as-
sembly last spring to a flawless first 
flight and now our on-time certi-
fication, we thank everyone on the 
Boeing and partner team as well as 
our customers for making 787-9 
development so successful.”

The FAA also has granted Boe-

ing an Amended Production Cer-
tificate, validating that the Boeing 
production system can produce 
787-9s that conform to the design. 
EASA accepts FAA oversight of 
Boeing production certificates, just 
as the FAA accepts EASA over-
sight of European manufacturers’ 
production certificates.

The new 787-9 Dreamliner will 
complement and extend the super-
efficient 787 family. With the fuse-
lage stretched by 20 feet (6 meters) 
over the 787-8, the 787-9 will fly 
more passengers and more cargo 
farther with the same exceptional 

environmental performance — 20 
percent less fuel use and 20 percent 
fewer emissions than similarly sized 
airplanes. 

The 787-9 leverages the vision-
ary design of the 787-8, offering 
passengers features such as large 
windows, large stow bins, modern 
LED lighting, higher humidity, a 
lower cabin altitude, cleaner air and 
a smoother ride.

Twenty-six customers around 
the world have ordered 413 787-9s, 
accounting for 40 percent of all 787 
orders.

SOURCE Boeing

WASHINGTON, DC – Con-
nected Nation is proud to announce 
that it will join the ConnectED 
initiative by administering AT&T’s 
selection process for its $100 mil-
lion commitment to provide free 
mobile broadband Internet access 
to select middle and high school 
students in Title 1 schools across 
the country. Connected Nation 
launched an online application por-
tal June 13 that will allow school 
districts to compete for an award 
under the program. In February, 
President Obama announced com-
mitments totaling more than $750 
million from technology companies 
to support the ConnectED Initia-
tive, which aims to connect 99 per-
cent of America’s students to the 
digital age through next-generation 

broadband and high-speed wire-
less in their schools and libraries. 
As mobile devices create new op-
portunities to personalize learning 
and extend it beyond the classroom, 
AT&T’s three-year $100 million 
commitment will provide 50,000 
middle and high school students 
in Title I and other low-income 
schools with an opportunity to con-
nect, learn, and interact no matter 
where they are. 

As part of the ConnectED Ini-
tiative, Connected Nation will serve 
as an independent third-party ad-
ministrator for AT&T’s commit-
ment — establishing and operating 
the online application portal for 
schools, reviewing and evaluating 
all submitted applications, and ulti-
mately selecting final awardees.

When connected to AT&T’s 
mobile broadband service, students 
will be able to utilize tablets and 
other school-provided mobile de-
vices for educational purposes that 
support student learning in new 
and more effective ways. Specifi-
cally, AT&T’s ConnectED contri-
bution will include:

4G mobile broadband data ser-
vices for access to learning-based 
websites, applications, and services;

Mobile device management to 
support tracking of devices;

Security software to protect ac-
cess, safety, and security of students;

Solution integration for schools 
to support device configuration, lo-
gistics and care services; and

Training for teachers and ad-
ministrators on effective ways to 

integrate this solution into class-
rooms and learning.

School applications will be eval-
uated in three phases, with Phase 
1 applications due on July 15. Dis-

tricts can visit www.connectedna-
tion.org/attaspire to review pro-
gram guidelines/restrictions and 
submit an application.

SOURCE Connected Nation

Boeing 787-9 Dreamliner earns FAA, EASA certification

Initiative selects schools for AT&T’s $100 million commitment of free mobile connectivity
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EMPLOYMENT

Lambs’ Painting & 
Remodeling

Quality work at affordable 
prices call 214-730-2684

YOUR NAME HERE
Call to place your advertising TODAY
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Firearms Discovered This Week
Of the 33 firearms, 25 were loaded and eight had 

rounds chambered. 
Artfully Concealed Prohibited Items

Credit Card Knives:38 credit card knives were 
discovered this week. 10 were discovered at San 
Francisco (SFO), four at Providence (PVD), three 
at Nashville (BNA), three at Tampa (TPA), two at 
Beaumont (BPT), two at Grand Rapids (GRR), two at 
Shreveport (GRR), and the remainder were discovered 
at Billings (BIL), Bismarck (BIS), Cincinnati (CVG),  
Colorado Springs (COS), Knoxville (TYS), Minneapolis 
(MSP), Muskegon (MKG), Philadelphia (PHL), Rochester 
(RST), St. Cloud (STC), St. Croix (STX), and Williston 
(ISN). Check out this blog post for more information on 
credit card knives.

A knife and a multi-tool with a knife were found 
concealed in a coffee cup at the Fairbanks (FAI) airport.

A hair brush dagger was discovered at the San 
Francisco (SFO) airport. 

A stun cane was discovered at the airport checkpoint 
in Tampa (TPA).Inert Ordnance and Grenades etc. – 
Two inert grenades were discovered in carry-on bags 
this week at the New York Kennedy (JFK) and Savannah 
(SAV) airports.

Stun Guns
12 stun guns were discovered this week in carry-on 

bags around the nation: Four were discovered at 
Denver (DEN), two at San Francisco (SFO), and the 
remainder were discovered at Chicago O’Hare (ORD), 
Dallas Love (DAL), Greenville-Spartanburg (GSP), 
Jacksonville (JAX), Lawton (LAW), Orlando (MCO), 
Portland (PWM), Sacramento (SMF), and Springfield 
(SGF). 

Airsoft Guns
Two Airsoft guns were discovered this week in carry-

on bags at the Phoenix-Mesa (IWA), and Birmingham 
(BHM) airports. 

SOURCE The TSA Blog - http://blog.tsa.gov

TSA WEEK IN REVIEW

M-1000 fireworks discovered in carry-on bag at MDW.

EAGAN, Minn. -- Americans over-
whelmingly dislike airline fees, but at the 
same time, don’t necessarily want to pay 
higher ticket prices in return for eliminating 
fees. Those are among the findings of a new 
national survey by FindLaw.com.

Summer travel season is now in high gear, 
and Americans are filling planes taking them 
to vacation destinations near and far. As they 
fly, they are encountering dozens of fees from 
the airlines in addition to the basic ticket 
price. Some fees are for services that were 
previously included in the ticket price, such 
as checked luggage and meals. Other fees are 
for additional amenities, such as extra leg-
room and priority boarding. 

An overwhelming 84 percent of Ameri-
cans say they do not like airline fees and sup-
port the statement that “airlines are nickel-
and-diming passengers,” according to the 
FindLaw.com survey. 

Only thirteen percent said they that like 
airline fees, because it allows them to only 
pay for the services and amenities that they 
use.

But while people strongly dislike airline 
fees, when asked whether they would rather 

see higher ticket prices in return for eliminat-
ing some fees, people were more split. Only 
53 percent say they would be willing to pay 
higher airfares with no fees. Nearly as many 
people – 47 percent – said they would prefer 
to pay lower airfares with basic service and 
then pay fees for additional services.

Airlines defend the use of fees. American 
Airlines president Scott Kirby recently told 
an industry conference that many other types 
of businesses charge for extra services, but 
airlines are unfairly singled out for the prac-
tice.

“Airline tickets are essentially a contract 
between the traveler and the airline,” said 
Stephanie Rahlfs, an attorney-editor at Find-
Law.com. “They involve a number of rules 
and consumer rights.

“It’s important for travelers to know what 
their rights are, what they are entitled to, and 
what redress is available if problems should 
arise.”

The FindLaw.com survey was conducted 
using a demographically balanced survey of 
1000 American adults and has a margin of 
error of plus-or-minus 3 percent.

SOURCE FindLaw.com

STRATFORD, CONN. - For the fourth 
consecutive year, Sikorsky Aircraft, a subsid-
iary of United Technologies Corp. is giving 
kids, ages 9 - 16, a chance to compete for a 
$1,000 scholarship through the Sikorsky He-
licopter 2050 Program and Challenge.

The national program, which challenges 
kids to design a Helicopter of the Future, 
runs through Sept. 30. Contestants will de-
sign a helicopter that addresses the potential 
challenges of 2050 and plan for how their 
Helicopters of the Future would overcome 
those challenges.

The competition is part of Sikorsky’s com-
mitment to encouraging hands-on learn-
ing in science, technology, engineering and 
mathematics (STEM) for students through-
out the country and gives the corporation an 
opportunity to develop long-term relation-
ships with tomorrow’s engineers.

“I’m thrilled to see the growing popular-
ity of the program with children and adults 
alike,” said Judy Bankowski, vice president 

and chief information officer at Sikorsky. 
“Every year, we see more teachers using the 
Challenge for their after-school clubs, as part 
of their STEM programs, for class assign-
ments and more. The kids love it and, clearly, 
parents and teachers are seeing the same 
value of the program on children’s education 
that we do.”

The winner of the 2014 competition will 
receive the Igor Sikorsky Youth Innovator 
Award along with the scholarship. In addi-
tion, the young innovator will be flown to 
Sikorsky’s headquarters in Stratford, Con-
necticut, to tour the assembly line of the 
iconic BLACK HAWK AND SEAHAWK® 
military helicopters and meet with Sikorsky 
rotorcraft engineers.

The Challenge honors company founder 
Igor Sikorsky who, in 1939, led an engineer-
ing team that developed a vertical lift ma-
chine with a core design that is still used in 
95 percent of helicopters flying today.

SOURCE Sikorsky Aircraft Corp.

Sikorsky scholarship competition challenges 
kids to create the helicopter of the future

Americans hate airline fees, 
feel they are being  ‘nickel-and-dimed’
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Why does God 
allow bad things 

to happen 
to good people?”

This is one of the most 
difficult questions in 
all of theology.

God is 
eternal, in-
finite, om-
n i s c i e n t , 
omnipres-
ent, and 
o m n i p o -
tent. 

Because 
we are hu-
man beings 
(not eter-
nal, infinite, 
omniscient, 

omnipresent, or omnipo-
tent), we can’t fully under-
stand God’s ways.

So why do bad things 
happen to good people? The 
Bible gives an insight to 
this question by suggesting 
that there are really no good 
people. We have things that 
happen to folks that don’t 
deserve it and sometimes life 
is not fair.

Yes, sometimes bad things 
happen to people who seem 
undeserving of them.

But God allows things 
to happen for His reasons, 
whether or not we under-
stand them.

Above all, however, we 
must remember that God is 
good, just, loving, and mer-
ciful. Often things happen 
to us that we simply cannot 
understand.

However, instead of 
doubting God’s goodness, 
our reaction should be to 
trust Him. 

“Trust in the LORD with 
all your heart and lean not 
on your own understanding; 
in all your ways acknowledge 
Him, and He will make your 
paths straight”

Be blessed and take care. 
“I’ll see you in the terminals!”

For more information, 
visit www.dfwchapel.org .

BISHOP “DD” 
HAYES

CHAPEL NEWS

FUN AND GAMES

Sales@DFWNewsFlash.com
972-870-1992Buy it! Sell it!
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FUN AND GAMES

Put a Paw print in your heart
and a best friend at home!
The precious pets at the DFW Humane Society would like to 
bring a lifetime of love and happiness into your home!!

4140 Valley View Ln.
Irving, Texas 75038

972-721-7788
www.dfwhumane.com

OPEN:
Tuesday - Friday

11am-6pm
Saturday 10am – 5pm

Come adopt a new family member today!
If you can’t adopt, please donate!

Hi my name is 
Larry-and I am 
much better 
looking than 
Larry the Cable 
Guy. I am a 2 
year old large, 
white neutered 
male. I was 
brought in 
because my 
owner is 

pregnant and can no longer care for me. I 
have adjusted well here, but I REALLY want a 
forever home. I like to be talked to and 
snuggle with my blanket. Please come over 
and you will be struck by my good looks.

Hi! I'm 
Bonita! I 
am 2 
years old 
and came 
from 
another 
shelter. If 
you meet 
me you will 
see that I 
am sweet, 
loving and 
friendly. I 
think that makes me a triple 
threat! I am ready to be adopted 
and find my forever family/home! 
I had heartworms but the kind 
folks at the DFW Humane Society 
had me treated for that at a local 
vet. In fact, if you would like to 
help pay for my $185.00 
treatment -- you can donate to 
the angel fund in my name at 
www.dfwhumane.com.
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